FOR IMMEDIATE RELEASE

SUNSHINE® CHEEZ-IT® BRAND TEAMS WITH TV GUIDE MAGAZINE FOR UNIQUE CONSUMER PROMOTION

Retail Displays “Racing” in Aisles in 2,200 Kroger Stores Exclusively

Two Collectible TV Guide Holographic NASCAR Covers Featuring Dale Earnhardt Jr. and Holographic Back Cover Featuring Cheez-It Cracker Ad Book-End the Feb. 11 Issue of TV Guide (on newsstands Thursday, Feb. 7)

February 5, 2008 (New York, NY) ? TV Guide magazine, working closely with Kellogg Company?s media agency Starcom USA, has teamed up with Cheez-It Crackers, the original cheese snack cracker from Sunshine, for an innovative marketing program that includes a two-week in-store promotion and holographic back cover ad.

The unique retail promotion, which takes place exclusively at 2,200 Kroger stores nationwide beginning Thursday, February 7, features 54" tall x 20" wide die-cut displays. Each display holds 24 boxes of Cheez-It snack crackers and 20 copies of the February 11 issue of TV Guide magazine, (hits newsstands Thursday, February 7), which features two collectible holographic NASCAR covers of Dale Earnhardt Jr. Consumers are offered the opportunity to receive a free box of Cheez-It snack crackers via an in-store coupon upon purchase of an issue of TV Guide magazine.

In addition to the retail component of the promotion, a holographic ad featuring the #5 Cheez-It/CARQUEST Chevrolet appears on the back cover of each copy of the February 11 issue of TV Guide magazine, complementing the two collectible holographic covers of Dale Earnhardt Jr.

"TV Guide magazine thrives on creating unique marketing opportunities that engage our readers. The cover 4 hologram plus the retail program truly enhance the impact of Cheez-It?s messaging," said Pete Haeffner, publisher, TV Guide. "The combination of TV Guide magazine and Cheez-It crackers is a perfect pairing of two major consumer brands," he added.

"Cheez-It crackers chose to partner with TV Guide magazine because we are continually seeking out innovative ways to reach consumers with interesting brand experiences that bring the family together," said Raj Joshi, Sr. Director Brand Marketing, Kellogg Snacks Division. "By teaming up with TV Guide, we are reinforcing the relationship between Cheez-It crackers and family entertainment."

TV Guide magazine's two collectible holographic covers were custom created by Vacumet Corp in Franklin, MA (www.vacumet.com) on HoloPRISM holographic paper along with Karen Monaghan-Arnone of Holography Sells in Dresher, PA (www.holographysells.com).

About Gemstar-TV Guide

Gemstar-TV Guide International, Inc. (NASDAQ: GMST) is a leading global media, entertainment, and technology company that develops, licenses, markets and distributes products and services that maximize the video guidance and entertainment experience for consumers. The Company's businesses include: television, publishing, and new media properties; interactive program guide services and products; and intellectual property licensing. Additional information about the Company can be found at www.gemstartvguide.com.

About Kellogg

With 2007 sales of nearly $12 billion, Kellogg Company (NYSE:K) is the world?s leading producer of cereal and a leading producer of convenience foods, including cookies, crackers, toaster pastries, cereal bars, frozen waffles, and meat alternatives. The company?s brands include Kellogg?s, Keebler, Pop-Tarts, Eggo, Cheez-It, Nutri-Grain, Rice Krispies, Murray, Austin, Morningstar Farms, Gardenburger, Famous Amos, Carr?s, Plantation, Ready Crust, Bear Naked and Kashi. Kellogg products are manufactured in 18 countries and marketed in more than 180 countries around the world. For more information, visit Kellogg?s web site at www.kelloggcompany.com.

Media Contacts:

TV Guide, Julie Farin (212) 852-7369, julie.farin@tvguide.com

Kellogg Company, Thuy-An Wilkins (269) 961-3799, media.hotline@kellogg.com

Starcom Worldwide, Graham Eason Nolan, (312) 220-5382, graham.nolan@starcomworldwide.com

